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Introduction

What makes the identity of any brand entrenched in our minds is the
uniformity of all its parts, including its logo, fonts, colors, and imagery. So
if we want to shape a positive mental image of the center, its identity
must reflect the NCNP's vision, objectives, and messages. In these
guidelines, we clarify the key elements of the NCNP identity to ensure
that it is standardized in all usages, representing the NCNP’s positioning
and activity in both internal and external communication.
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Logo

The NCNP logo was developed to reflect
all the values and strategic directions
that were explained in advance, with a
thoughtful balance between symbolic and
textual visual elements. and are used in
printed and electronic materials.
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National Center for
Non—Profit Sector
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Logo Elements National Center for

Logo elements are composed of two parts. N P f' S

One is the emblem and the other is the 0 n ro It e Cto r
typeface. All are derived from the NCNP

brand.

Logotype Icon
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Logo Clear Space National Center for o
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separated from other elements. The clear
space around the logo equals (x).
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Correct uses
of the Logo

This section gives examples of correct logo
usage with illustrations of logo background,
color, and position to maintain the integrity
of the logo and promote brand consistency.
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Colored Logo aglo jladl

Colored Logo on dark backgrounds
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Correct uses
of the Logo

This section gives examples of correct logo
usage with illustrations of logo background,
color, and position to maintain the integrity

of the logo and promote brand consistency. anil nibogll jopall L

gl g clhdll
National Center for r

Non-Profit Sector
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Misuses of the Logo

To maintain brand consistency, we display
illustrate possible misuses of the logo to be
avoided.
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Don't rotate the logo
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Don't add shadows nor effects to the logo
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Don't stretch nor compress the logo
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Don't remove any part of the logo

guetll ibgll jsall
vl g clhall
National Center for
Non—Profit Sector

jlodd! JAds por
Don't change the logo lockup
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Don't change logo colors
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Don't use low-contrast backgrounds

L
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n-Profit Sector
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Don't change logotype

P

Non—Profit Sector
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Don't change logo proportions
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Minimum Logo Size

To maintain the clarity and visibility of
the logo, it must never be reproduced in
a size smaller than the one shown in the
following.

In a print environment, the minimum size of
the logo should be at least 25 mm
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25mm size
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Logo Positioning

There are specific positions in the design
space where the logo can be placed.
Generally, the main position of the NCNP
logo should be at the top right of the
design in all printed and digital applications.
Otherwise, the logo should be placed

according to the following instructions. il gl mgall b I B
sl g elball il ¢ glball
National Center for r National Center for r
Non—Profit Sector Non=—Profit Sector.
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Co-branding

In this section, we detail the co-branding, clarifying

the following procedures:

e The logos should be proportionally balanced
at a 1:1 ratio, ensuring that one logo does not
dominate the other.

e The primary brand typeface should be used.

e Ensure the logos' colors contrast with the
background.

e (reate a template that presents both identities in
a visually appealing and comfortable manner.

e Omit details that are not in alignment with both
identities, following the guidelines specific to
each identity.

e  Consider the different ways of co-branding based

on each brand identity elements.

Co-branding is meticulously executed based on

the identity of each participating entity.
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Logo with Partners
When co-branding, these instructions
must be followed to place the NCNP logo l
positions: dwaiil (nihgll j5pall | "
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National Center for "
Non—Profit Sector

Logo 4 Logo 3 Logo 2 Llogo 1
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CMYK C91 M:56 Y:47 K:26

RGB R:20 G:84 B:99

#145463

Primary Colors

Pantone 2241 C

NCNP's primary colors are Dark Blue, Green,
CMYK C67 M:16 Y48 KO

and Blue. They should be the dominant

colors in all brand applications. Follow the RGB R:89 G:166 B:148
below instructions to add the right color #59A694
values:

Pantone 7697 C

CMYK C77 M43 Y16 Kl
RGB Ri64 G:128 B:171
#4080AB
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Pantone 533 C

o T T e [l el g e CMYK C:88 M2 Y:44 K:44

(o digjall oo 1ajo Lyl (rLanig dgpll acai RGB R:38 G43 B:71

Glolaaiwill caliao #262B47
100% 75% 50%

Pantone 460 C

CMYK C12 M9 Y61 KO
RGB R:227 G:214 B:128
#E3D680

75% 50%

Secondary Colors

Pantone 2232 C
Based on the NCNP brand identity, we CMYK C60 M:12 V:33 KO
created secondary colors to add more

flexibility to the brand and support it in all RGB R105 G178 B176
uses. #69B2B0

100% 75% 50%

Pantone 1 C

CMYK C100 M:0 Y:30 K:60
RGB R:0 G:83 B:100
#E3D680
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40%
Color Proportions 20%
Below are the fixed color ratios for primary
and secondary colors:

20%

20%
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Regular / Bold

Neo b5 jLyial ai - Syall dyga Jolail ljo i
Cuaallg gpodl alad Gwliiy Sy Sans Arabic
ia hallla g el 11l e augpll aina i g o

ok Lo dzgoly s g2 Optimism is the one quality more
| associated with success and
happiness than any other.
Wb i)l gall alnall ga J§laill
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brand typeface. It is modern and flexible
which makes it fit with the brand identity.

This typeface must be used in all brand Neo Sans Arabic Regular Neo Sans Arabic Bold

applications (digital and printed). The

following is a sample showing the weights ABCDEFGHIJKLMNOPQRSTUVWXYZ ABCDEFGHIJKLMNOPQRSTUVWXYZ

and formats of the typeface. abcdefghijklmnopgrstuvwxyz abcdefghijkimnopgrstuvwxyz
1234567890 1234567890

unnmuu.o.lbmbajgmaml u:.a.n.u.uu.nlbmb;ngml
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Secondary Font

Brand contains other typefaces which are
secondary. In the absence of the primary
typeface, they can be used. The secondary
typeface is Rubik. It is flexible and fits

the brand and its primary typeface. Use it
carefully and make sure the alignments are
correct to ensure readability.

Rubik

vyl pe elbdll 4gaiill (pibgll jSpall | dyndl diggll Jula

Regular / Medium / Bold

Optimism is the one quality more
associated with success and

happiness than any other.

ULl ,iS31 dlasdl oo J3lail
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Rubik Regular

ABCDEFGHIJKLM
NOPQRSTUVWXYZ
abcdefghijkimnopqgrstu
VWXYZ

1234567890

vasew oelS b 9o asyl

Rubik Medium

ABCDEFGHIJKLM
NOPQRSTUVWXYZ
abcdefghijkimnopgrstu
VWXyZz

1234567890

Rubik SemiBold

ABCDEFGHIJKLM
NOPQRSTUVWXYZ
abcdefghijkimnopgrstu
VWXYyZ

1234567890

vatsw golS b j90 asui
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Theme

The pattern is a cut-out from the identity. It
can be used in many different ways. Below
is an illustration of how the pattern should
be cut for different uses.
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The design of the icons is inspired by
the elements of the brand. Icons are B &0=2mAed 09T eRBEAE romER®fl e $mBEEO OIMON=1-}
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Design & Developed by Meshbak
Riyadh - KSA 2023 - @meshbakstudio





